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TeKyILeH MONUTUKH, White paper — OpUIHATBHBIA OTYET
MPABUTEIIHLCTBA O KOJIMYECTBE TPUOBLIH.

IoxBoas mpeaBapuUTEIbHbIE HMTOTH IMPOBEACHHOTO
CTPYKTYpPHO-KOMIIOHEHTHOTO aHalm3a, OTMEeYaeM, 9YTO
UCIIOJIb30BaHUE 0003HAYCHUI KOJOPUCTUKH BO (hpase-
OJIOTHH JIEJIOBOIO AHIIIMHCKOIO SI3bIKA — JTO JOBOJILHO
4acToe siBIicHUE, Tpedyroliee 0co00r0 BHUMAHHUS U TIIy-
OOKOTO N3Yy4CHHSI.

IlepcnexTuBoil Hameld paboTBI CUUTAEM B MEPBYIO
ouepe/ib, TEMATHIECKYI0 PYyOPUKAIMIO KOMIIOHEHTHOTO
cocTaBa [JIeNIoBOM (pa3eosoruy, HECOMHEHHO, CIOC00-
CTByIOIIYIO ee cuctemMarn3anuu [Demynenkosa 2009: §].
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Today «innovations» is a very modern word in the
sphere of economics. Indeed, alot of serious surveys
show that more and more product or service innovations
arrive on the market. According to a survey made by the
WTO in 2003, for 100 new products or services developed
in 2000, there were 123 in 2002, and 164 in 2003.

Innovation economics is the type of economics based
on the stream of innovations, on the stable technological
improvement and on the high technological products
production.

Joseph Schumpeter is considered the patron saint of
innovation economics. For him institutions, entrepreneurs,
and technological change were at the heart of economic
growth. He argued that creative destruction is crucial
in capitalism. But it is only within the last 15 years that
a theory and narrative of economic growth focused on
innovation that was grounded in Schumpeter’s ideas
has emerged. Leading theorists of innovation economics
include both formal economists, as well as management
theorists, technology policy experts, and others. These
include Paul Romer, Elhanan Helpman, W. Brian Arthur,
Robert Axtell, Eric Beinhocker, Richard R. Nelson,
Richard Lipsey, Michael Porter, Christopher Freeman.

Until now, the world economy, and more especially
markets and firms structures have known a lot of major
trends, from atechnology push model, going through
a market pull model (1960-1970), then to an innovation
coupling and to networks firms’ current «fashionable»
structure (1990-2000).

As aresult, it is important to be aware of current
economic trends as far as production and diffusion of
innovations are concerned for a better understanding of

the phenomenon. Innovation process has to deal with the
more and more global shape of the environment, the need
for fast life cycle innovations, and the interdependence of
research and business institutions.
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«Buffer-synergetic zone» as a quality education
occurs during intense, direct contact between cultures. It
is not static, because the birth of new cultural elements
which can be perceived in contact cultures are just in
it. Therefore, on the one hand, the «Buffer-synergetic
zone» dissolves, getting through cultural boundaries and
extending in the space of culture, on the other hand, these
elements may be rejected by cultures, and then this zone
is closed and ceases to exist.

In the narrow sense the «Buffer-synergetic zone» —
is that part of the communicative space where the
intercultural communication takes place the most
intensive, in particular: there is an exchange of information,
communication, signs and images. The formation of
this zone includes the following stages: the initial live
contact, collision, collaboration, mutual recognition, soft
position, connection divergent orientations, where the
understanding form, or, alternatively, aggravation and
fundamental disagreement between the communicants
are amplified.

The difference of the modern «buffer-synergetic
zones» is due to the existence of two vectors of inter-
cultural communication: one is aimed at meeting the
world needs in the unification and it is based on a simpli-
fied scheme and stereotypes (especially in the economic
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