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текущей политики, white paper – официальный отчет 
правительства о количестве прибыли.

Подводя предварительные итоги проведенного 
структурно-компонентного анализа, отмечаем, что 
использование обозначений колористики во фразе-
ологии делового английского языка – это довольно 
частое явление, требующее особого внимания и глу-
бокого изучения.

Перспективой нашей работы считаем в первую 
очередь, тематическую рубрикацию компонентного 
состава деловой фразеологии, несомненно, способ-
ствующую ее систематизации [Федуленкова 2009: 8].
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Today «innovations» is a very modern word in the 
sphere of economics. Indeed, a lot of serious surveys 
show that more and more product or service innovations 
arrive on the market. According to a survey made by the 
WTO in 2003, for 100 new products or services developed 
in 2000, there were 123 in 2002, and 164 in 2003. 

Innovation economics is the type of economics based 
on the stream of innovations, on the stable technological 
improvement and on the high technological products 
production. 

Joseph Schumpeter is considered the patron saint of 
innovation economics. For him institutions, entrepreneurs, 
and technological change were at the heart of economic 
growth. He argued that creative destruction is crucial 
in capitalism. But it is only within the last 15 years that 
a theory and narrative of economic growth focused on 
innovation that was grounded in Schumpeter’s ideas 
has emerged. Leading theorists of innovation economics 
include both formal economists, as well as management 
theorists, technology policy experts, and others. These 
include Paul Romer, Elhanan Helpman, W. Brian Arthur, 
Robert Axtell, Eric Beinhocker, Richard R. Nelson, 
Richard Lipsey, Michael Porter, Christopher Freeman. 

Until now, the world economy, and more especially 
markets and fi rms structures have known a lot of major 
trends, from a technology push model, going through 
a market pull model (1960-1970), then to an innovation 
coupling and to networks fi rms’ current «fashionable» 
structure (1990-2000).

As a result, it is important to be aware of current 
economic trends as far as production and diffusion of 
innovations are concerned for a better understanding of 

the phenomenon. Innovation process has to deal with the 
more and more global shape of the environment, the need 
for fast life cycle innovations, and the interdependence of 
research and business institutions.
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«Buffer-synergetic zone» as a quality education 
occurs during intense, direct contact between cultures. It 
is not static, because the birth of new cultural elements 
which can be perceived in contact cultures are just in 
it. Therefore, on the one hand, the «Buffer-synergetic 
zone» dissolves, getting through cultural boundaries and 
extending in the space of culture, on the other hand, these 
elements may be rejected by cultures, and then this zone 
is closed and ceases to exist.

In the narrow sense the «Buffer-synergetic zone» – 
is that part of the communicative space where the 
intercultural communication takes place the most 
intensive, in particular: there is an exchange of information, 
communication, signs and images. The formation of 
this zone includes the following stages: the initial live 
contact, collision, collaboration, mutual recognition, soft 
position, connection divergent orientations, where the 
understanding form, or, alternatively, aggravation and 
fundamental disagreement between the communicants 
are amplifi ed.

The difference of the modern «buffer-synergetic 
zones» is due to the existence of two vectors of inter-
cultural communication: one is aimed at meeting the 
world needs in the unifi cation and it is based on a simpli-
fi ed scheme and stereotypes (especially in the economic 


